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they covered
the logo.
you  it
anyway.

saw

HOW LEVI'S TURNED A BAN INTO THE MOST
VISIBLE BRAND AT THE TOURNAMENT. 01 / 06



THE SET-UP FIFA'S RULE

FIRST, THE RULE

fifa said:
disappear.
The "clean venue" policy forces every non-sponsor brand

out of host stadiums. Levi's Stadium was renamed for the
tournament. The famous logo? Wrapped in a plain white
tarp.

s an ta  c lara  ·  r e named  " s an  f ran c i s co  bay  a r ea  s ta d i um" 02 / 06



THE MOVE THE RESPONSE

THEN, THEY LEANED IN

they left the  showing.
Profile pic swapped to the tarp. Caption: "Welcoming the world to the

beautiful [redacted] stadium." Then the same white sheet on storefronts
in Paris, London, Mexico and Brazil.

shape
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WHY IT WORKED BRAND EQUITY

THE SECRET

150 yrs
of consistency made
the shape enough.
No brief. No budget. No agency. Built over a century, the
batwing silhouette doesn't need the wordmark to say who

it is. equity you can't censor
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THE LESSON FOR MARKETERS

THE TAKEAWAY

stop asking
for permission.

The constraint boxing you in is usually the most
interesting thing in the room. Status quo marketing
follows the brief. The good stuff reads the restriction

differently.

read the rule as a dare.
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THE REBEL FILES WORLD CUP 2026

what rule in your industry is
secretly your best angle?

06 / 06drop  i t  i n  the  comments .


