
NIMROD · CASE STUDY BURBERRY 2026

MARKETING · THE REBEL FILES

burberry queued
at a burger van.
on purpose.

HOW THE MOST BRITISH THING IN LUXURY BECAME
ITS SMARTEST MOVE. 01 / 06



THE MOVE A GOOD SPORT

THE MOVE

they bottled
match day.
A Good Sport puts the trench in the stands. Scarves, the
pre-kickoff buzz, the terraces. Shot by Mario Sorrenti to
Bloc Party. British football fandom, not a far-off
runway.

autumn 2026 · lensed by mario sorrenti & elliott power 02 / 06



THE CAST TRICK ASPIRATION + EVERYDAY

THE CAST TRICK

footballers next to 
Declan Rice, Eze and Son beside Jason Sudeikis and Romeo Beckham. A
Premier League pitch and a burger-van queue. You want in on both
worlds at once.

actors.
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WHY IT'S SMART BURBERRY FORWARD

WHY IT'S SMART

est. 1856
heritage, aimed at
the terraces.
The reset back to the trench. Burberry grew by widening
the door, not narrowing it. Luxury that feels culturally
yours, not kept behind glass.
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THE LESSON FOR MARKETERS

THE TAKEAWAY

go deeper,
not glossier.

The win wasn't more exclusive. It was more belonging.
Sell the ritual people already love, and put your product

in the middle of it.

root the brand in real culture.
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THE REBEL FILES BURBERRY 2026

what ritual could your brand
actually belong to?

06 / 06drop it in the comments.


